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AROUND THE WATERCOOLER TODAY 

Google Trends 
Cooper Manning (Brother 3) 
Brandon Jacobs helmet 
Boardwalk Empire 
WWE Night of Champions 
 
Google Insights can narrow your 
search to hot topics in your market! 

Yahoo Buzz 
Russell Brand arrested 
Randy Quaid arrested 
Kim Kardashian single again
Brand Jacobs helmet 
 
 

Twitter Trends 
Boardwalk Empire 
Manning brothers 
Jeepers Creepers 
Of course, Justin Bieber 
 
TrendsMap.com shows hottest 
Tweets in your region. 

ON THE RADAR 

Silly Bandz are back in the news with the start of a new school year, and they’re still quite 
controversial – even warranting an article in Time magazine.  This also means they’re very 
hot with the younger demo.  If you’re a CHR, you might want to join the craze with your own 
customized silly bandz premium item.  I’m sure there are several companies who can 
produce; the Bandeez website caught my attention first. 

Halloween is just a few weeks away.  I always look forward to the destructive mess created 
by the Smiley Morning Show’s Great Pumpkin Drop.  Click here for 2009 Video.  You’re all 
familiar with the standard bar events, contests, and on air bits.  For a great warm fuzzy, try 
scheduling a time on Halloween Day for the entire staff to visit your local children’s hospital in 
costume to pass out candy to all the kids.  You don’t even have to mention it on the air; but, if 
you want to exploit it, take the video camera and post to the website. 

http://www.google.com/insights/search/
http://www.trendsmap.com/
http://www.time.com/time/nation/article/0,8599,1991797,00.html
http://www.bandeez.com/#custom
http://www.youtube.com/watch?v=L3uNDbo1yIs


October is Breast Cancer Awareness Month.  Lots of great promotional opportunities … 
“Paint the Town Pink” is always popular.  Q102 Cincinnati hosts their annual Bosom Ball.  
You could use filler slots on your stream to feature “Survivor Stories” with information about 
Susan G. Komen or other local organizations.  Add a simple pink ribbon to the logo on your 
website.  “Bras Across ____” would be a great visual for local press coverage. 

It’s also beginning to sound a lot like Christmas … at least secretly in some production rooms 
and program director’s offices around the country.  Read about the 2009 Arbitron PPM 
holiday numbers and things to consider if you’re thinking about an All Christmas format on my 
blog.  Leave your own Holiday War Stories in the comments. 

Many stations either just completed their Children’s Miracle Network Radiothon, or have a 
Radiothon planned before the holidays.  I recently had the opportunity to watch a couple 
hours of the WAJI Ft. Wayne Radiothon live from Riley Children’s Hospital in Indianapolis.  
Kudos to PD Barb Richards for a great personal touch of presenting families with a CD copy 
of their on-air interview ON THE SPOT immediately following the interview.  Easy to do, but I 
bet most of us have not done it. 

BE SOCIAL 

Last week, John Mayer said goodbye to 3.7-million Followers to his Twitter account.  Earlier in 
the week, I blogged about the impact getting just 5% of your station’s Cume to Like you on 
Facebook could have to your ratings – for WGCI, it meant played a key role in jumping from a 
4.6 in July 2009 PPM to a 6.7 in July 2010 PPM (#2).  My subsequent blog about Mayer 
suggests a few ways to maximize your social media presence; including: 

• Don’t post the same updates to both Facebook & Twitter – unique content will give 
listeners a reason to follow you both places, and they each have their different 
strengths to engage your audience. 

• Twitter – challenge your air staff to tease something compelling on air every hour, 
don’t be afraid to post a couple more personal tweets daily, use Twitpic to get more 
personal, tease back to your website blogs and contests … MORE 

• Facebook – encourage poll comments, seed on air topics the day before, solicit 
e interview questions, real time interaction on sports and television (Dancing with th

Stars premiers tonight), utilize the events calendar … MORE 
Most importantly, engage in a dialogue with your listeners – po• st to their walls, 
respond to their comments, respond to @replies and wall posts. 

• Read more on my blog here. 

 

he Best Job Ever!  We’re all familiar with station contests to find a deejay or morning 
idekick, with varying degrees of success.  AOL recently took a page from our playbook in 

dor” 

 

ular 
 

 

T
s
launching its social aggregation site Lifestream by conducting a contest for an “ambassa
position – “the best job ever.”  This is a great way to find someone who can add content to 
your blogs and social networks while generating interest in your Facebook page.  Find your 
winner through a mix of traditional resume and interview applications that culminate in a 
social media voting – naturally grow your Friends list by involving your audience to determine
winner.  You can award your winner a “prize pack” of concert tickets, movie passes, 
backstage access to events, dinner certificates, a new computer, flip camera, web enabled 
phone, etc for a year.  In return, your new Social Director reaches out to fans with reg
updates on your Facebook page, Twitter, and blog.  AOL’s winner, Tessa Petrich, says “You
need to give people the opportunity to get excited about you.  Your strongest outreach are

http://www.bosomball.com/
https://radiopd.wordpress.com/2010/09/17/its-christmastime/
https://radiopd.wordpress.com/2010/09/17/its-christmastime/
https://radiopd.wordpress.com/2010/09/17/its-christmastime/
http://www.waji.com/
https://radiopd.wordpress.com/2010/09/09/what-could-71000-facebook-friends-do-for-your-ratings/
https://radiopd.wordpress.com/2010/09/09/what-could-71000-facebook-friends-do-for-your-ratings/
https://radiopd.wordpress.com/2010/09/15/would-you-abandon-3-7-million-people-in-your-audience/
https://radiopd.wordpress.com/2010/09/15/would-you-abandon-3-7-million-people-in-your-audience/
https://radiopd.wordpress.com/2010/09/15/would-you-abandon-3-7-million-people-in-your-audience/
https://radiopd.wordpress.com/2010/09/15/would-you-abandon-3-7-million-people-in-your-audience/
https://radiopd.wordpress.com/2010/09/15/would-you-abandon-3-7-million-people-in-your-audience/


your own customers.” 

SUGGESTIONS WELCOME 

Send me your recommendations for great station apps, web streams, or blogs to be 
showcased in future issues of The Hourglass – email me. 

IT AIN’T BRAIN SURGERY – FREE TIP, WORTH EVERY PENNY 

Walt Disney used the term “plussing” as way to make an idea even better.  By telling his 
Imagineers to “plus it,” even when they believed it was already great, Disney was able to 

 
  
our 

squeeze that additional edge to his animation, rides, and entertainment kingdom.  Do you
remember to “plus it” in your planning?  Can you make that on-air topic more compelling?
What can you do to make a prize more special for the winner?  Are you maximizing all of y
assets with every programming feature and contest, integrating all the tools available?  By 
setting the expectation to “plus it,” you create an environment that dares people to be great. 

PLAY THE HITS & PLAY THEM A LOT! 

Hottest Hits Bullets 
Maroon 5 “Misery
Train “If It’s 
Daughtry “S

 (HAC & CHR) 
 Me” (HAC & CHR) 

Sara Bareilles “Kin  (HAC) 
Katy Perry “Teen
Neon Trees “Ani HR) 

) 

 

 

Short Stack 
Brandon Flow  
Bruno Mars e” (HAC) 
Bon Jovi “W ) 

R) 

” (HAC) 
Love” (HAC) 
eptember” (HAC) 

Katy Perry “California Girls”
Mike Posner “Cooler Than
Katy Perry “Teenage Dream” (CHR) 
Enrique Iglesias “I Like It” (CHR) 
Bruno Mars “Just The Way You Are” (CHR) 
 

g of Anything”
age Dream” (HAC) 

mal” (HAC & C
Lifehouse “All In” (HAC) 
One Republic “Secrets” (HAC & CHR
Taylor Swift “Mine” (HAC & CHR) 
Lady Antebellum “I Run To You” (HAC)
Adam Lambert “If I Had You” (HAC) 
Taio Cruz “Dynamite” (HAC) 
Usher “DJ Got Us Falling In Love” (CHR)
Ke$ha “Take It Off” (CHR) 
Flo Rida “Club Can’t Handle Me” (CHR) 
Nelly “Just A Dream” (CHR) 
Rihanna “Only Girl” (CHR) 

ers “Crossfire” (HAC)
“Just The Way You Ar
hat Do You Got” (HAC

Far East Movement “Like A G6” (CH
Justin Bieber “U Smile” (CHR) 
Daughtry “September” (CHR) 
 

Recommendations are purely subjective bas nloads, airplay, and solicited opinions from record and 
radio professionals.  As always, we believe m ade at the locally to best reflect market research, sales, 

ed upon current sales, dow
usic decisions are best m

requests, and the station’s unique music brand. 

THE PLUG 

I apologize if you have received this unsolicited message.  Sands Media is building an opt-in 
subscription resource with free and paid services.  Meanwhile, if you do not wish to receive this free 

it to make and powerful tool, spam us out.  If you like what you read, pass along to a colleague and use 
radio fun again.  Email us your best ideas for the next edition. 

You can hire Scott Sands exclusively for your market, brand, or company.  Find out how! 
Scott Sands is a broadcast, marketing, digital media, and music management veteran.  His successful track record includes 20 
years as manager of winning brands in San Diego, Mobile, Baton Rouge, Tuscaloosa-Birmingham, and Biloxi-Gulfport; including 

1 radio station ownership while Vice President of Tralyn Broadcasting on the Mississippi Gulf Coast.  Sands most recently spent 1
years as the Director of Operations, Programming, & Digital Assets for the Entercom Communications cluster in Indianapolis.  
According to Arbitron PPM ratings for August 2010, 49.2% of Indianapolis Women 18-49 listened to one or both of the FM brands 
under his direction (WZPL & WNTR tied for #3 Women 25-54 Cume). 

© Sands Media LLC @ ScottSands.com 
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